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	Role
	Audience
	Form
	Topic
	Strong verb

	From what position is the writer working?

(point of view)

PERSONA:  What persona must you adopt as a writer?
	Who is the writer’s audience?  To whom is the writer “speaking”?
	What method is the writer using to present the message?


	What is the subject or focus of the writing?
	These words in the prompt give direction to the writer.

What are you, the writer, supposed to do?  Explain? Persuade?


MODES: Patterns of Organization that may be used in the Writing Process
	Compare/Contrast
	This mode explores the similarities and differences between two (or more) persons, places, things or ideas.

	Classification/Division
	Classification places objects in a group by similar qualities while Division separates objects according to a given trait or traits. 

	Cause/Effect
	This mode analyzes why something happened and/or traces its consequences.

	Description
	This mode appeals most directly to the senses by showing or telling what something looks like, or how it sounds, smells, feels, or tastes.

	Definition
	This mode gives essential meaning to something: extended definitions  enlarge basic meaning by analyzing qualities, explaining purpose, recalling history, or giving synonyms of whatever is being defined.

	Narration
	This mode is used to tell a story or report what happened or give an account of actions and events.

	Process (How-to)
	This mode breaks down a process into the sequence of actions/steps that lead to an end result.

	Pro/Con  (Persuasion)
	This mode attempts to convince an audience to believe a certain way or take certain actions through use of  logical, ethical or emotional appeals.


Information on modes obtained from The Norton Sampler, Sixth Edition, 2003.

APPEALS

*Purpose (in rhetoric):  What action does the writer want the audience to take?  It helps to have students state purpose in the infinitive.  Example:  to vote, to buy, to convert religions

	Logos
	Appeals to readers using facts, statistics, examples, illustrations, evidence

How is the argument presented? Organized?

	Ethos
	Appeals to readers using morality,  virtue, correctness of behavior

How does the speaker establish common values with the audience?

	Pathos
	Appeals to readers’ feelings, values, beliefs, cultural/emotional backgrounds

How does the writer manipulate the audience?  How does the writer attempt to move the audience to action?


LANGUAGE REGISTERS

Language is a matter of situation

	Frozen
	This is the language of contracts and legal documents( The U.S. Constitution, traditional prayers and liturgy, creeds and pledges.  It is rarely altered.

	Formal
	This is the language of most written assignments, business letters, public speaking, one-way communications.  Polished and precise, sometimes elegant in tone, it shows respect for the reading or listening audience.

	Consultative
	This is the language of the workplace; respect flows back and forth.  This may be exemplified by the exchange between a doctor and patient, teacher and student, or salesperson and customer, for example.

	Casual
	This register is appropriate between friends and acquaintances, is relaxed and sometimes uses slang, but expletives/swearing are not appropriate.

	Intimate
	This is the private language between family, closest friends, and couples that may include terms of endearment.


The information about Language Registers is from TUSD’s Division of Teaching and Learning, Department of Professional Development through Maria Montano-Harmon and Martin Joos.
EXPOSITORY WRITING is intended to make clear, or explain, something that might otherwise be difficult to understand.  The writer may choose from different modes of development or combine modes to clarify information or enlighten his audience.

PERSUASIVE WRITING is intended to change a reader’s thinking or actions.  The writer establishes a position on an issue and presents support for that position.










